
This year marks the release of a new line of bold, 
vibrant colors. We worked in collaboration with 
one of the nation’s top color consultants to select 
a palette reflecting current trends in both street 
and outdoor fashion. Each color that made the cut 
was thoroughly vetted by a team with a finger on 
the pulse of the LOHAS consumer, our primary 
target market for 2010.

We know that some colors will be a big hit, appealing 
to a wide and diverse audience. Other colors were 
specifically chosen for the fresh contrast they bring 
to the line and are targeted to the consumer who 
wants something a little different. 

Regardless of whether we expect a color to be 
a runaway best-seller or a solidly performing 
shade in our new line, our tradition of naming our 
colors to reflect our core values and philosophies 
has been thoroughly integrated. Many of the 
2010 color names align with human interest 
and environmental projects and partnerships 
currently in the works, while others were chosen 
to celebrate or shed light on aspects of our awe-
inspiring planet and its people.

In 2004 Klean Kanteen® released the first 
stainless steel bottle designed for personal 
hydration onto the market. That bottle was the 
27oz Klean Kanteen® Classic.

It was the finished version of a 
prototype we had cobbled together 
about a year earlier using materials and tools 
from our local hardware store in Chico, 
California. Since day one our mission has been 
to give people a better choice than plastic. Klean 
Kanteen® exists because we wanted to create 
an earth-friendly, reusable bottle free of BPA 
and other harmful substances, durable enough 
to last a lifetime.

Since those early days, we’ve added 
colored bottles, followed by the 
Kanteen® Wide and Insulated lines. But 
the original Klean Kanteen® Classic is 
still our most popular bottle. Made from high 
quality, 18/8, food-grade stainless steel, the 
Classic bottle has the hallmark longneck design 
and incorporates all the key features that set 
Klean Kanteen® apart: easy to clean rounded 
corners and threads; high quality, food-grade 
materials that are BPA-free and don’t retain 
or impart flavors; and durable, all-stainless 
construction including bottle threads.

The Klean Kanteen® Classic comes in four sizes 
ranging from 12 to 40 ounces and five cap styles: 
Polypropylene Flat, Loop and Sport 2.0, and 
Stainless Steel Flat and Loop.

the mark of invention classic

Accepting pre-orders Jan. 21.
Shipping early March.

8 New Colors

the color of intention



Brushed stainless

reef Blue

Pink renewal

Green enerGy

tree Bark

Black ecliPse

Ocean Blue

Glacier white

Be Green
indicatOr red

PreventiOn PurPle
active Pink

cOmmuter OranGe

sOlar yellOw

more of a good thing
As you well know, the 18oz and 27oz 
bottles are the most popular Classic sizes. 
So in 2010, we’re expanding the choices 
available in these sizes and offering only 
the best-selling bottle, cap and color 
configurations in 12oz and 40oz Classics.

You’ll also notice that not every bottle is 
available with both the Loop and Sport 
2.0 caps anymore, also a reflection of 
consumer and dealer demand. 

While our colored bottles are very 
popular, Brushed Stainless is still our 
top seller and is therefore available with 
both Loop and Sport 2.0 caps in all four 
Classic sizes.

Make sure you’re signed up for our dealer 
emails to receive the most up-to-date info 
about products and Klean Kanteen® news 
that’s relevant to you.

not pretty in pink
Pink has traditionally been the color associated with 
curing breast cancer. But at Klean Kanteen® we have a 
very different philosophy when it comes to this disease, as 
does our partner the Breast Cancer Fund. 

Studies show that today, only 10% of women who develop 
breast cancer have a genetic history of the disease; and 
that toxic chemicals and radiation in our environment are 
significant factors in the rising number of cases of breast 
cancer and cancer in general. 

Put simply, many cases of breast cancer could be prevented 
if we weren’t exposed to cancer-causing environmental 
toxins. We named Prevention Purple to raise awareness 
of the fact that simple lifestyle changes 
eliminating harmful substances from 
our lives can prevent cancer in the 
first place. It’s also a gender neutral 
color, because cancer affects all of us.
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2010 Configurations

2010 Color Palette 

40oz

27oz
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When we try to pick out
 anything by itself, 
we find it hitched to 
everything else in the universe.

–John Muir


